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Ultimate National/Regional Goal for government?
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Rely on Tourism as an Industry (to secure alternative export revenues)
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MEGACON Orlando 2021 Highlights


https://www.youtube.com/watch?v=pxu5WOOR6No
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Hi Rosen College Team,

We have employers on campus the first week of school, here to hire and make offers for internships and jobs on the spot! Please share this with your students during the
first week of school. Also, ask them to follow our Instagram Page to stay up to date on weekly opportunities. Employers will be on campus all
semester to recruit.

Rosen College of
ucr | Hospitality Management

RECRUITMENT TABLING
Meet Industry Recruiters by the Courtyard on Campus
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plopaR:A: =P Delta Air Lines Is Going To Start Charging
O)IE;UQ 1-3 Unvaccinated Employees $200 Per Month

Ij 7 9‘. :/1:%*552‘; August 25, 2021 - 11:07 AM ET

N THE ASSOCIATED PRESS
TEJX b
* United Airlines, American

Airlines,

«  Amtrak, Anthem, BlackRock,
Cisco, Citigroup, CVS Health,
Deloitte, DoorDash, Equinox,
Facebook, Ford, Goldman
Sachs, Google, Lyft, MGM
Resort, Microsoft, Morgan
Stanley, NBC, Netflix, NYT,
Saks, Twitter, Tyson Foods,
Uber, Walgreens, Walt Disney,

Walmart, Washington Post, £
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Disney is requiring all of its new, salaried
and non-union hourly employees to get
vaccinated before heading to work.
“Employees who aren’t already
vaccinated and are working on-site will
have 60 days from today to complete
their protocols, and any employees still
working from home will need to provide
verification of vaccination prior to their
return, with certain limited exceptions,”
the company said in part in an emailed
statement. “Vaccines are the best tool
we all have to help control this global

pandemic and protect our
employees.”
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HOte' & F“ght Demand (% of same month in 2019)
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Metro Orlando Hotel Demand

(% of same month in 2019)
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Three-Year Projections
Room night demand, % of 2019
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l 2021: Leading the Way Back

% for Safe Citywide Conventions

86 891,000

groups booked Projected
for this year attendees
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. ) Cvent RFP Lead Volume

Monthly levels vs. 2019

Jun

|II|

M Apr
' -23%
-43%
-55%

-2

O

2021ﬂE Jan
-10%
-30%

'IHI

-40%

-50

®

-60%
-70% -64% o2
80% 570 -74% -75%
e -90%
; E_.f..,_..t.—.-—.L - '
e T B Industry-wide B Orlando
£

OSEN

Hospitality Management
LLEGE Uity of Contal Florida



1-9.7.|__5> P.B/sIl% (MCO) %

OIA Seat CapaCity (Percentage of 2019)

2021F5 A0 5 HRNEE
E=E(L2019F B %

ERREEIIEDOAE
A5l 2 PR B B R 58

Jul

->-Domestic ——|nt']

OSEN

Hospitality Management
LLEGE Uity of Contal Florida




1-10.47—5 > FEEZEE (MCO)ZXEfE

OIA Seat CapaCity (Percentage of 2019)

EREEELEOAR /

A5 1l % R B 2 R 56

lan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

-—Brazil -»—-Canada U.K.

OSEN

Hospitality Management
LLEGE Uity of Contal Florida



F_E 2-1[1FHIARFEIHARANNA T ADFE

Optimism about country’s economic recovery after COVID-19 @
More 60% :
optimistic P % Indi
P : - 0 eChlna
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: -40 -30 -20 -10 0 10 20 30
More households planning to decrease spend More households planning to spend

Household spending expectations for the two weeks following April 6th
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These could be the most popular travel
destinations after COVID-19

Source: World Economic Forum 05-NOV-2020

e Health and safety could drive travel bookings after the pandemic.

Trevor Weltman

e The quality of health response during the pandemic could impact a destination's

Maksim Soshkin o
competitiveness.

Jessica A. Bell ’ . 3 X ! "
Health and hygiene have always played a crucial part in global travel and tourism

competitiveness. Now COVID-19 is turning them into even more important factors, and could

o @ @ ° be reshaping the map of the most popular travel destinations in the process.

Arcnrdina 3o 3 noswr rarnnrt By Dacsifice Acia Traval Acenrcriatinrn IDATAY in ~allabharatinan with tha
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HEALTH AND HYGIENE VS TRAVEL AND TOURISM COMPETITIVENESS
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Health and Owverall Global
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F ample, Japan and Australiz ked highly for destinati fitiv before th S S = <
or example, Japan and Australia ranked highly for destination competitiveness before the ,%&i%-d-éf: 5 5. 1E.|-:E) l./t-k H'*L
pandemic. They both mounted strong responses to COVID-19, but others reported even [jf A 01 i
=]
>

fewer cases. In theory this could nudge tourists towards those other Asia Pacific destinations, ’“‘1260075*0) H ZIK(“
N I -
such as Vietnam and Thailand, that have had very few cases by global comparison. j:D LT N %ﬁi = j_ '-7 'f LA 7L_
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been successful in controlling the pandemic, and also have a long history as top destinations — —
: given their culiural and natural assets. By marketing themselves as health-aware given their TI—_ Lh\mt:k LY & LY D« & é,ﬁ\ﬂ*
strong underlying health and hygiene infrastructure, as well as destinations offering unigue —d— %) o J
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¢ %1% 9& K ;E ,ETE 0) *E E https://www.worldometers.info/coronavirus/#countries
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Daily New Cases in the United States Daily New Cases in Japan
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https://www.worldometers.info/coronavirus/#countries
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Daily New Deaths in Japan
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% (1/2)
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52 A BAAYEY BAALEY
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World 232,575,067 321,105 4,761,430 4,800 209,189,782 29,837 610.8
. USA 43,750,920 24,280 706,313l 33,186,136 131,229 2,119 333,394,863
, India 33,678,243 27,022  447,225|EXEl 32,924,420 24,112 320 1.396,716,723
, Brazil 21,351,972 8,668 594,443 20,333,908 99,580 2,772 214,421,321
4 UK 7,664,230 32,417 136 168- 6,185,570 112,172 1,993 68,325,553
5 Russia 7,420,913 22,498 203,900 6,604,604 50,824 1,396 146,011,636
¢ Turkey 7,039,500 25,861 63,166 6,497,275 82,375 739 85,456,785
, [France 6,994,319 4,706 116 463- 6,723,045 106,862 1,779 65,451,605
g lran 5,533,520 13,792 119,360 4,944,087 64,859 1,399 85,316,587
o Argentina 5,250,402 562 114 862- 5,111,596 114,872 2,513 45,706,676
1o Colombia 4,951,675 1,422 126,145 4,791,715 96,054 2,447 51,550,853
,s Japan 1,692,387 2,674 17,453 Y] 1,633,775 13,432 139 125,998,778

Source: made by T. Hara based data from Worldometers.info as of 9/26/2021
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https://www.worldometers.info/coronavirus/country/us/
https://www.worldometers.info/world-population/us-population/
https://www.worldometers.info/coronavirus/country/india/
https://www.worldometers.info/world-population/india-population/
https://www.worldometers.info/coronavirus/country/brazil/
https://www.worldometers.info/world-population/brazil-population/
https://www.worldometers.info/coronavirus/country/uk/
https://www.worldometers.info/world-population/uk-population/
https://www.worldometers.info/coronavirus/country/russia/
https://www.worldometers.info/world-population/russia-population/
https://www.worldometers.info/coronavirus/country/turkey/
https://www.worldometers.info/world-population/turkey-population/
https://www.worldometers.info/coronavirus/country/france/
https://www.worldometers.info/world-population/france-population/
https://www.worldometers.info/coronavirus/country/iran/
https://www.worldometers.info/world-population/iran-population/
https://www.worldometers.info/coronavirus/country/argentina/
https://www.worldometers.info/world-population/argentina-population/
https://www.worldometers.info/coronavirus/country/colombia/
https://www.worldometers.info/world-population/colombia-population/
https://www.worldometers.info/coronavirus/country/japan/
https://www.worldometers.info/world-population/japan-population/
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] 6/30/2021 at Chicago o Hare Airport (ORD) photo by Tad Hara
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The federal government is providing three rounds of direct
payments, costing about $850 billion, to taxpayers

Amount -
of Maximum Income to
Receive Payment
Payment
$1,200 Single: $99,000
First Round per adult
HOH: $136,500 $292 billion
(CARES Act) $500 per
child Married: $198,000
Second Round $600 per Single: $87,000
adult
(Consolidated HOH: $124,500 $164 billion
Appropriations $600 per
Act) child Married: $174,000
1,400 Single: $80,000
Third Round > ngler
per adult
A ) R HOH: $120,000 $411 billion
=
merican Rescue $1.400

Plan)

per child Married: $160,000

1t of 2ach payment for married couples fi ;rqpﬁl was twice
2 gles paymants, the amount started phasing out 2t an income level of
gles, $112,500 for -a:i; ::fi‘cu:-?‘ 1d and $150,000 for married couples
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Chart 2. Stimulus payment use, by household gross income, June 11-June 16, 2020

Did not or do not expect to receive [ Mostly add to savings

Mostly pay off debt | Mostly pay for expenses

Less than 525,000 B

525, 000-534,393 e

535,000-545,395 e
$50,000-574,995 ] -]
475,000-599,995 ] ]
$100,000-5149,999 ] ]
$150,000-5199,999 ] - ]
$200,000 and above N
Did not report ] -]

0 10 20 30 a0 50 &0 70 BL o0 100
Percent

Click legend items to change data display. Hover over chart to view data
Mote: Mot all rows sum to 100 due o rounding.
Sowrce: IS, Census Bureau, Househaold Pulse Survay
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porg PETER G. Households were more likely to spend their first stimulus
_ f()EUTNEDQ§g§! check and save or pay off debt with their second and third
payments
SHARE OF PAYMENT RECIPIENTS USING THE MONEY FOR SPECIFIED REASON (%)

100%

14%

26% 329% Mostly saved it
80%

60%

Mostly used it

40% to pay off debt

20%

Mostly spent it

0%

CARES Act Consolidated Appropriations American Rescue Plan
Act

SOURCES: United States Cernus Bureau, Household Pulse Survey: Week 12, 22, and 27, April 2021

NOTES: The data for the CARES Act payments ae as ol J iy 2020 andd refiect spen Iv".'_] oatterns of all households that had recesved or expected u
receve. & payment as of that date. The dats for the Consolidated Appropriations Act and Amerncan Rescue Plan are as of January snd March 2027,
respeclively, and refloct spendng patterns fos households that had received a payment in the last 7 days. Those dates reflect when the majoraty of
each round of payments weare sent out
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«  ZMAZAIEConsumption, Investment, Government Expenditure, (Export minus
Import), §HEHLLEENEE+TERE+BAZHE+E@E-#HA)TY , REBEDOESXE
HMNLEHAZSILNV=ELDTY, BBZETRET £100%ETY FT,

- BADIGZEIECH54%, 1H325%, GH20%TEZH 1 %.

KEDHZEILCHR70%, 1H318%., GH17% TE B H-5%.,

« BARMEEBLIZEANEENEGLT—BRETVEANRA UV, i TEANEEHNE
DREEICT—BRELEEHNZRIFT] EWLWV53FE, CCTHEKZEVDIX, BADHE
EFM. B - DELIENEEICEEERIZT A, HRICALZZEZRLHEFICKE
HEULVORITIEILAELD, REZF0 MEAOEZESR. B3 - 0DEL] NXERFE
&Eﬁﬁlﬁ% ,._,\,J',E :L.\‘fglﬁo)quf&g.o

What percentage of people in each age range received the COVID-
S 19 vaccine? ©

Percent of people by age receiving at least one dose or fully vaccinated.

According to the Centers for Disease Control and Prevention, there is age information for 92% of people who
received at least one dose and 92% of fully vaccinated people.

Walk in or
schedule your

FREE COVID-19
vaccine today.”

Schedule a COVID-19 vaccine
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Saving Up
U.S. households have boosted savings during
the pandemic.

Personal consumption expenditures

$16,000 billion v
RECESSION

Personal-saving rate
15,000

35% RECESSION
30
14000 £
20
15 U
13,000
10
5
12000 Bhe ; 0
L z i | oA : 3 | e - = ; T T T T T T T T T T T T
2016 17 18 9 ! Garcige 3 2007 10 15 20
Note: Seasonally adquted at annual rates. S
Source: Commerce Department via St. Louis Fed (expenditures) Note: Seasonally adjusted at annual rate

( - ) & 75§%(—% L,T’ Source: Commerce Department
0 ~— -0
( 2 ) ﬂﬁl )\.‘ﬁﬁﬁ%hﬁ:ﬁl& D Z:ﬁﬁgg'li’\o) ﬁ%ﬁ%% t But households also stashed much of the money.
LT ,E\FL' %i% & ﬁ%%iﬁ /}ﬁ(: o Households are now sitting on a historically
( 3 ) %ﬁ%%h\ ‘5 ) 7 F s/:j%*i?bﬁﬁ L\-”I:fEEO)Z: large pile of cash. Their savings totaled $3.9
TR =#{EEVLEERBRDVOEZS BEEIEFR trillion last month, up from $1.4 trillion last
(4) B, =T A, BHREXRICXH Bebruarg,



By ANNAMARIA ANDRIOTIS

Americans are borrowing
' again, in some cases at levels
not seen in more than a de-
cade.
Consumer demand for auto
loans and leases, general-pur-
pose credit cards and personal
loans rose 39% in April from a
year earlier, according to
- credit-reporting firm Equifax
Inc.

It also increased 11% from
April 2019, according to Equi-
fax, which measured how of-
ten lenders checked consum-
ers’ credit reports to make
loan decisions.

SRS OHBRTHEMEAT

Consumers Borrow at Record Level

7/a[202l WST Bi

fits and a surging stock mar- " " “There’s a significant 1N
ket padded their checking I crease in consumer-credit de-:
! mand and a growing appetlte:
Ito use credit on things hke:
those vacations that were,

Lenders are meeting the
moment. Equifax said lenders
extended a record number of
auto loans and leases in
March, the latest month for

spend money when they were

which data are available. worried about getting laid off, |\postpored for 18 months,”, ‘
They also bumped wup\ and others, stuck at home, had salﬁ Tom "Aliff,” sénior '\TlEe

president of analytics consult-
ing at Equifax.

Felipe Betancor signed up
or the American Express Plat-
um card in April after nearly
two years of not applying for a
credit card. Mr. Betancor, of
Greenville, S.C., recently re-
turned to traveling a lot for
work and is using the card to
access airport lounges. He said
Please turntopage B4

nothing to buy.
Uit With vaccinations read-
ily available in the U.S. and the
economy reopening, many
Americans are newly confident
1 in the economy after hunker-
ing down last year.

are splurging on cars,
vacatlons and eating out.
Higher prices, especially for
cars and trucks, have also
‘stoked loan demand

credit-card originations, issu-
ing more general-purpose
credit cards than any other
March on record. Equifax’
SAata go back 10.2010. ____
{1t is quite the reversal fro
: 2020, when many people

Some didn’t need to borrow
because stimulus checks, ex-
panded unemployment bene-

INSIDE

Netflix Expands
Relationship With
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Jobs Come With Si

weEea

By PATRICK THOMAS of hundreds and even thou- ,’ Hmng bonus offers start 8\
) . Ssands of dollars. | $500 and quickly rise from
Signing bonuses are usually ! Nearly 20% of all jobs I there. Job postings across sec+

-—— .y,

reserved for professional ath- | posted on job search site
i letes and a privileged few | leRecmiter in June offer a

! white-collar professionals. Not l signing bonus, up from 2% of

i tors show that a $1,000 hiring
! bonus is becoming table stakes
| in recruiting workers who,

\ this summer. __7 jobs advertised on the job ! i make between $16.50 and $25]
=35 U employérs search  search site in March. The I an hour. A $1,000 hiring bonusi
for hires increases in ur- states with the highest shares | is advertised on jobs listed for]
gency—especially in the manu- of job listings that include a ! j apartment-complex grounds-
facturing, logistics, healthcare signing bonus are Iowa, Mis- ; keepers in Texas, movers in|
and food-service industries—  souri, Vermont, Wyoming and | Florida, cabinet makers in!

truck drivers, hotel cleaners
and warehouse workers are

being offered signing bonuses Julia Pollak.
"-:"Bonuses prt M e, offering the 31000

::Sweeten
Hourly Jobs

3 Conrmuedﬁ'ompagexl

Arkansas,

port, Miss.
$1,500 bon
tor job in Gainesville, Ga., with are up to $3,000 for ware-

Kubota Manufacturing of house workers in certain loca-

America pays a $2,000 bonus. tions, including Nashville,

The bonuses are used partly Tenn., and Greenwood Lake,
togetwnrkersmthedoorand NY, accordmgm)obposnngs
y to keep them there. New employees also get an ex-

Phil Sutton, a vice president tra $100 on their first day
with Kubota, says the $2,000 when they show proof of

» . hour and come mrh aseries of hiring bonus—plus $1,000 re- Covid-19 vaccinations.
3500 b

4 ugh the
=~ first'year, totalmgSZ,SOO The
- _ companies didn’t comment on
the job listings.
A Burger King in Latrobe,
Pa., put up a banner across its
. - storefront advertising a $1,500
hiring bonus for new employ-
ees and other signs advertis-
. ing jobs open to 15-year-olds.
Restaurant Brands Interna-
tional Inc., which owns the
Burger King brand, didn’t re-
spond to requests for com-
ment. An employee at the
store said the hiring bonus
was for salaried manager posi-
, tions but declined to give
. more details.
* ~ A'pest-control service spe-
cialist job in Charlotte, N.C.,
comes with a $1,200 bonus. A

ferral b
recommend hires—have been nuses were standard recruiting
the rival against federal unem- practice for the online retail
ployment benefits that have giant and that the amount de-
kept many workers on the pends on local market demand.
sidelines through the spring. Cash signing bonuses are
New workers get 25% of the attractive to employers be-
signing bonus after their first cause they are a one-time cost
30 days, another 25% after 60 and don’t require raising
days and the rest after 90 asa wages for the long term or
waytokeepthemon,headds paying out greater benefits in-
“It gives us a leg up,” he definitely, said Brad Hersh-
says. “It’s been a great success bein, senior economist at the
in terms of recruiting.” W.E. Upjohn Institute for Em-
Mr. Sutton says several ployment Research. The bo-
other companies near him nuses appeal to potential em-
have launched $1,ooo bonuses, ployees, especially new college
and radio Is adver- gradi and lower-wage
tising Amazon.com Inc. ware- workers, who may need the
houses in the area pay hiring cash, he added.
bonuses of $1,000. “Employers are looking at
Amazon said in May that it how they can the deal

for staffers who Amazon said signing bo-

according
ZipRecruiter labor economist !

l Georgia, housekeepers in Wis-|
y consin, pool cleaners in New'

to

gning Bonuses

\QAexico and welders in Ohigf

us. A forklift opera- perk. Amazon signing bonuses =

m.mmmmmnmmumum

forworkersandsmndout," beenunemplayedsmmlast brought on other workers.
said AnnElizabeth Konkel, an summer after the car dealer- Mr. Hernandez
economist at Indeed. The ship he was working for
share of job seeker searches closed. While applying for jobs
on the site for the word “bo- last month, he found a posi-
nus” has steadily climbed tion at Cuba Libre Restaurant
since mid-spring, she added. & Rum Bar with a $1,000 sign-
In Orlando, Fla., Fernando ing bonus and another $1,000
Hernandez, 28 years old, had referral bonus, if the new hire

5 AR
TeD SHAFFREY/ASSOCIATED PRESS ., |

said he has

By §
among others. |
“This is without a doubt the | Co.
biggest change I've ever seen | the
in mentions of a particular | pli
work perk,” Ms. Pollak said. | act
Poultry processor Pilgrim’s | int
Pride Corp. is advertising a | rec
$1,500 signing bonus for a pro- | to
duction job that pays between 'l
$13.55 to $18.85 an hour in | utiv
Gainesville, Ga. Thirty miles | pea
south in Bethlehem, Harrison | the
Poultry Inc. is advertising sim- | criti
ilar jobs that pay up to $20 an | Apri
PleaseturntopageB2 | a for
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99.5% Of People Killed By
Covid In Last 6 Months Were
Unvaccinated, Data Suggests

Jemima McEvoy Forbes Staff
I'm a British-born reporter covering breaking news for Forbes.

@ Listen to this article now
F ered Trinity Audio

torPLINE CDC Director Dr. Rochelle Walensky said at a Thursday
White House briefing that preliminary data reviewed by her agency
suggests 99.5% of the people who died from Covid-1g over the past
six months were unvaccinated, a stunning statistic in support of her

assertion that nearly every virus-linked death is now preventable.

2021% 7 R

INSIDER

99.5% of COVID-19 deaths in the US are now in unvaccinated
people, CDC head says

Marianne Guenot Jul 9, 2021, 638 AM 1@ (e

ez ap
%Ca.\..

$95.998*

Dr. Rochelle Walensky, the director of the Centers for Disease Control and Prevention. White House/YouTube

Maryland Says 100% Of June
Covid Deaths Were Among
The Unvaccinated, As Early
Data Shows Similar Trend
Nationally

Jemima McEvoy Forbes Staff
Business
I'm a British-born reporter covering brealdng news for Forbes.
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Would you favor or oppose businesses requiring people to show proof of coronavirus/COVID-18
vaccination in order to do the following over the next several months?

Apr 2021 May 2021 I’Aug 2021 ‘I

O 0 | 0 |

. | |

Travel by airplane I I
Favor 57 il | 61 |
Oppose 43 40 | 39 |
] | |

Stay in a hotel | I
Favor 44 48 | 53 |
Oppose 56 52 I 47 !
| |

Attend events with large I I
crowds | |
Favor 55 54 | 58 |
TR, = AE | e |
~Ppose - - | - |
Dine in a restaurant | |
Fawvor 40 44 | 53 1
R - -~ | L |
Oppose 60 8 T
Go to office or work site | |
Favor M2 W : 56 :
Oppose M W I -= I
\ J
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Attitudes Toward Vaccination Requirements, by Political Identity and Vaccination Status

—_——— - —_—— = - -
I"Iul’accinated \ Unvaccinated [ Vaccinated 1 Unvaccinated Vaccinated | Unvaccinated
j Democrats Democrats |independents |  independents Republicans| Republicans

0 0h O O 0 I 0

Travel by airplane

Fawvor 96 66 69 19 45 12
Oppose 4 24 a1 a1 a2 88
Stay in a hotel

Favor 87 56 58 7 339 S
Oppose i 44 42 83 61 9
Attend events

with large crowds

Favor 9 63 66 19 42

Oppose 6 3 24 51 o8 3

- o Em EE o EE EE O EE S O EE S O S EE S S O O S O E oy,
_— e S S S e S e S e B D B G B G B S B S B e .
L

|
O EEm o . . . . O S R e e S R e S B e S B e e Ees
- e E Ee e e e e o e O D e S S e e B B B e e B
]

Dineina

restaurant

Favor 88 62 715 7 35 9

Oppose 12 38 45 83 65 91

Go to office or

work site

Favor 92 63 59 7 38 10

Oppose 8 37 41 33 62 30
N\ e e -~ e e e e \____l

GALLUP PANEL. AUG. 16-22, 202
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HARTHER - BREADRERENRARNICHHE

*BARFBOHEE : BF *EKSEEDIESE - XE
FEOOFTIILADSEET. BROFERTIL CERAEMERNTL
B, ERFHEFPEOAEERBCSENTULRVD. BXAEORRICEANT
ZULAMNBLTS(C. FIAEPREEORERENMKELLYIERL. B
FHIFICTHRECEA#I>TLE, BECEROZERNEDRVWEDTEE
&HO. RFILEFEENSE [REHIEIE. 8B5St L

ERBERAUTLVDT., TOUROEERCOSETIN, URKRIEE
THRZBHL. BRAUTERENEREEES, |

T

R (2503 EMEFBREERZE>T. L<EFXERLEERREELIZD
TSI IS, BEEFERL TN, ABHZHRSETNCH > TET
ULTHED. TEBRRULSBER#HIDIRINSGINSIEEC. BE

FREERIR DL TR U TH 3RS & SRE(CRE SCOVID-193458
RDSUEERENFENTEST. MERDSIAN, SHERGRU e Ton)
et S | S EERNL< BRL CERS CESBMEE/N, BENBRAEEA

w [BAOIEECH> THRET SN, (E - 1EXN=E - 548(3) SRaEFERD
EHERIASL—S 3 EFBRLTCN. | (BEER)

2 ZTIRCEEEROLANTRNESND, WMTHHHNREL . &E
ZOEMNEDHESNTLS,



https://note.com/tadhara3/n/n8713927c605a
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AdventHealth, Scott Brady, MD, Senior Vice President of Ambulatory Services XKFmbrE#H

Alfond Inn, Jesse Martinez, General Manager 3787 JLGM

Black Business Investment Fund (BBIF), Inez Long, President and CEO &£t &

CareerSource Central Florida Pamela Nabors, President and CEO  A#ikES+t

Central Florida Auto Dealers Association, Evelyn Cardenas, CEO BHEIERFTEXRE

Church Street Entertainment, Doug Taylor, Managing Partner T3 —TFTA VA k&t

City of Orlando & Orlando Venues, Allen Johnson, Chief Venues Officer #—35 » FEER#&

Curley & Pynn Public Relations, Dan Ward, President JEf5&

Darden Restaurants, Dave George, EVP and Chief Operating Officer KFLAR S Fz—2&4t

Don Julio’s Mexican Kitchen, Florencio “Larry” Rodriguez, Owner 3L X S5 F—F—

Dr. Phillips Center for the Performing Arts, Kathy Ramsberger, President & CEO HliB#t K

Florida Department of Health in Orange County, Raul Pino, MD, Director 2 A Y &M #E4£RBHE

Florida Restaurant & Lodging Association, Keri Burns, Central Florida Regional Director LR b5 Ui#&

Highwoods Properties, Steve Garrity, Vice President FEER

Hyatt Regency, Brian Combs, Vice President /\{ v F7FRFJLVP

J Henry’s Barber Shop, John Henry, Owner AY U —QKE, A#—F— (BEFH)

John Michael Exquisite Weddings & Catering, Michael Thomas, Owner I TA V45 E5—42 ) V&4t

Johnny Rivers Grill & Market, Johnny Rivers, Owner M3 LR b5 A4 —F—

Kissimmee/Osceola County Chamber of Commerce, John Newstreet, President/CEO @ L&A

Lake County Agency for Economic Prosperity, Brandon Matulka, Executive Director LA 9 ZhiEFE%E

C. Spa & Nail Spa, Mary Chau, Founder and CEO R4 YO YA —F—

Merlin Entertainment, Adrian Jones, Global New Concepts Development Director ¥ERAXFRESH

Mosaic Hair Studio, Mike Van den Abbeel, Salon Owner A7YRAY#4—F—

National Entrepreneur Center, Jerry Ross, Executive Director BERt >4 —

Nelson, Mullins/Broad and Cassel, Wayne Rich, Of Council HhItEBRFR

Orange County Public Schools, Barbara Jenkins, Ed.D, Superintendent # L Y H&ER

Orlando City Soccer Club, Alex Leitao, CEO ZF—35 Y R4 vh—4S5TH#HE

Orlando Health, George Ralls, MD, Medical Chief Quality Officer Tt KF ke

Orlando International Airport, Phil Brown, CEO #—35 Y FEEZ##HE

Orlando Magic, Alex Martins, CEO #—35 Y FIR v IR\ R 4y biR—LitE

Orlando Shakespeare Theater, Douglas Love-Ramos, President Elig#t &

Prospera, Augusto Sanabria, President and CEO R RA VERDEER

Rejoice in the Lord Ministries & President, African American Council of Christian Clergy, Pastor Roderick Zak, CEO RZBAZHE£#ER
Rosen Shingle Creek, Dan Giordano, General Manager KFiFZ KT ILGM

SeaWorld Parks & Entertainment, Brad Gilmour, Vice President of Operations XFTF—</3—9 &#&8

Seminole County Government, Tricia Johnson, Deputy County Manager/Chief Administrator for Community Relations and Economic Development + =/ —LE#EXRHEB
The Mall at Millennia, Steve Jamieson, General Manager B#KFS 3 vEVTE—I

The Trentham Santiago Group, Conrad Santiago, CFP®, MSFS, Private Wealth Advisor E#EREEMN

The Vineyard Wine Bar & Healthy Bistro, Deborah Linden, Owner 24 Y/\—#—4—

Truist, Sandy Hostetter, Central Florida Regional President #i5t&m#Eg

UCF Rosen College of Hospitality Management, Youcheng Wang, Ph.D., Dean #&

Unicorp National Development, Chuck Whittall, President FRIEFR#EES

United Safety Council, Chris Earl, Director ZEEEEERT

Universal Orlando, Rich Costales, Executive Vice President of Resort Operations RKFEF—I/8—%

VMD Ventures, LLC, Harold Mills, CEO IT&&4t

Walmart, Inc., Monesia Brown, Director of Public Affairs and Government Relations KFERX—/A—IX—4 vy b Fz—>

Walt Disney World Resort, Thomas Mazloum, Senior Vice President, Resort & Transportation Operations XKFF—</\—%
WaWa, Inc., Todd Souders, Senior Director Florida Operations and New Market Development KFEHY UV RA2 Y FFz—r &4t
Wyndham Destinations, Frank Goeckel, Senior Vice President, Strategy, Integration, and Acquisitions T, 84 A 1 7EHREREES
YMCA of Central Florida, Dan Wilcox, President & CEO RR—Y %5 5 T4t
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Daily COVID-19 vaccine doses administered per 100 ey Share of people vaccinated against COVID-19. Sep 25, 2021 O Dot
- l ) in Data Alternative definitions of a full vaccination, .2 having been infected with SARS-CoV-2 and having 1 dose
pecopic of a 2-dose protocol, are ignored to maximize comparability between countries.
Shown is the rolling 7-day average per 100 people in the total population. For vaccines that require
multiple doses, each individual dose is counted. @ Add country
LINEAR | LOG Add countr B Share of people fully vaccinated against COVID-19 [l Share of people only partly vaccinated against COVID-19
L Y
United Kingdom 71%
1.4
1.2
Japan
1
0.8 Japan United States
0.6
0.4 World
World
0.2 United States
United Kingdom 0% 10% 20% 30% 40% 50% 60% 70%
Dec2,2020 Feb 24,2021 Jun 4,2021 Sep 25,2021 ridin Data. Thisdata is only available for countries which repart the breakdown of doses ey
n Data - Last updated 26 September 2021, 12:00 (London time) P Dec27,2020 () Sep25,2021
l- Dec2,2020 () () Sep25,2021
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Hospitality Management
LLEGE University of Central Florida
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World B, ~ . 9/25/2021IR7E)
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Vaccinations by country

Italy 139 74% 67% < H# H 75 t
Ed[ jubiige) HAEWNTZERLE
Maldives 137 74% 53%
L TLY5,
Mongolia 136 7l BEY ) _ _ _
- _ Covid World Vaccination Tracker - The New York Times
Sweden 132 69% 63%

o = - JFINR ‘I'\ ~ r&ﬁll ET 155'3 TE
? . .. AFEAAAELY,

Germany 129 68% 64%

Metherlands 128 70% 63%

R n o (EARAERERBEKSLoH
e mm e T mTom——- s----== YHSHITHIME)

Austria 121 61
Saudi Arabia 121 68% 53%
Panama 121 69% 52%
Lithuania 120 62% 8
Switzerland 120 64% 5

Curagao 119 62%

Ecuador 118 64% 57%
SriLanka 118 66% =EVianagement
UTited_Sta-_; — e o o = = Tl?— —-— e mm mm mm mm omm o= —Bic— —-— e = ;% ¢ Ccntral FlOI’lda


https://www.nytimes.com/interactive/2021/world/covid-vaccinations-tracker.html
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K¥E - 705N - BAOCOVID-19FER RELEE 202149H26H

USA Florida =P N
1 yN= 333,394,863 21,477,737 126,015,630
, wEmxEH | 43,750,920 3,591,878 1,692,387
3 1 FE & M 706,313 53,124 17,453
BAAH-YR
4 REM 131,229 167,237 13,432
BAAHT=YSE
c AR 2,119 2,473 139

Source: made by T. Hara based data from Worldometers.info as of 9/26/2021
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ﬂaﬁfkoﬁﬁt%&ﬁ(ﬁﬁﬁ7 3’3%%:’%%3%*1‘%&&&&%%“\@ GTDOUIF L EREBZICEY . HEFI3H
3k | 50% R |BRT —Z X5 — B38| $arfRER LB A -ATEHRE | MNOPCREEMEHZES L., BABZFHA
RUEH) CEE it E BT RR MR 2 A I B ER MR B R
JEH FHEE =S XS HIs LI ~D GTRE [ 12 1 2 S
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—Hbt@%t%ﬁﬁﬂﬂ HERREREZBATRITAH |+ gmEmm s Bov s F L@@ T &
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AFRICA
HONG KONG $0.36T 0.42% AUSTRALIA
‘ $0.50T

SINGAPORE $0.36T 0.4

. LATIN AMERICA
MALAYSIA $0.35T Mv UNITED AND CARIBBEAN
T Jl PHILIPPINES $0.33T 0.39% ¥ KINGDOM MIDDLE EAST
KE(US$20.55k) , $2.82T EUROPE
ASIA

USA $20.5 Trillion PAKISTAN $0.31T 0.36‘
NORTH AMERICA

F[E(US$15.73K) $13.61T GERMANY

BANGLADESH a
China $13.6 Trillion ST B2 ’ 15.86% $3.99T

4.65% [ose

- 'SWEDEN
k- \)tT, LT 7 $0.55T

BRI HFEE =L
(US$53k=%35003k )

Japan $5.0 Trillion, 3
largest in terms of
GDP size.

UNITED
STATES

CHILE $20.49T : FINLAND $0.28T

$0.3T 0.35% i 0.32%

:0.33T (B)IQ% 23 89% ‘ NIGERIA $0.4T 0.46%
- £

ARGENTINA ¥

$0.52T 0.6%

IRELAND
50.38T 0.44%

Article & Sources:

https://howmuch.net/articles/the-world-economy-2018 h OWM u C h .net
https://databank.worldbank.org
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World GDP Per Capita (GDP PC) Rankings [1/3]

GDP per capita in current prices (US dollars per capita) during 2018

X
[s¥]
3
~

O 00 ~1 v 1 AW N =

Country GDP PC

,950
,388

Luxembourg
Switzerland
Macao SAR
Norway
Ireland
Iceland
Qatar
Singapore
United States
Denmark
Australia
Sweden
Netherlands
Austria
Finland

San Marino
Hong Kong SAR
Germany
Belgium
Canada
France

United Kingdom

Rank

23

24

25

26

Country

Israel
New Zealand
United Arab Emirates

Japan

GDP PC

Bl 41644
41,267

40,711

—-—— -

39,306 1
J

Italy

The Bahamas
Brunei Darussalam
Puerto Rico

Korea

Malta

Kuwait

Spain

Cyprus

Slovenia

Bahrain

Aruba

Taiwan Province of China
Saudi Arabia
Portugal

Estonia

Czech Republic

Greece

34,260
34,003
32,414
31,939
31,346
31,058
30,839
30,697
28,340
26,234
25,851
25,466
24,971
23,566
23,186
22,990
22,850
20,408

Country

Slovak Republic
Oman

Lithuania

St. Kitts and Nevis
Latvia

Barbados
Antigua and Barbuda
Uruguay
Seychelles
Trinidad and Tobago
Palau

Chile

Hungary

Panama

Poland

Croatia

Maldives
Romania

Costa Rica
Argentina

Russia

Mauritius




5-4; H R FEEFFREFELLLE(2018)

GroeaL Economie Quriook

Analysts are upbeat on global economy thanks to strong fundamentals

2018 GDP Growth Forecasts

Annual Variation in %

JLEE-= TSR S—

B Global growth is expected to remain strong

this year, and risks to the economic forecast for
2018 are skewed to the upside.

B Loose monetary conditions are supporting

China I - .5
BRIC = 5.8
World | 3.3
US I 2 .6
Brazil N 2.5
Germany [ 2.3 FEREE
Euro area 2.2 FV=(1 +r)"n
G7 2.2
Canada I 2 > LE1R 10 20 30

A4 K 2.02 4.09

8.28

France I 2.0 T 188 352

6.61

Russia RN 1.9 BRIC 1.76 3.09 5.43

KIE 1.29 1.67 2.16

taly N 1.4 G7 1.24 1.55 1.92

UK [ 1.4 B 114 129  1.47
Japan [N 1.3

consumer confidence and capital expenditure.

Solid global economic dynamics are tightening
job markets, which is reverberating positively in
household spending.

FOCUSECONOMICS

FocusEconomics Consensus Forecast Major Economies - February 2018 edition
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Total Export 2018 $814B

BaiH#REE 81Yk4,788(EM

HENE 15.1%

i '\-E H-J".-;E

FERFREFETF < 1o

ahan

EEJETE Fa) 4.00

=

s 4.2%

[RENiE 3.6%
=] purax Sl el

FRESRE 3.3%

e

TSAFvI 3.1%

pavke 2y et 2 2.8%

] iy

%%@%#m 2.6%

iz

BiELEY 2.5%

20182 K12 Trade
Overview 2018

HZAGDP5003kM., BIFO—RFH : $11003kM
GDP $5Trillion, Government Budget $1Trillion

AN FEBIAHBEINEERFORMHES
Economic Effect of Inbound visitors’ expenditure is similar to
those of export sectors (See Left)

[4.8JkM($48B 2019), 8JkM($80B 2020). 153k ($150B 2030)
1 &lEx? EMEAERESMAXLLEE, Let’s put these in

perspective with annual trade balances.

EXPOPT ITEMS IMPORT ITEMS

H B Eautomobile12.1JkF($120B). [Rifcrude oil 8.9JkF($89B)
# & {Asemiconductor 4.2JkF1($42B) LNG 4.7JKFH($47B)
7<#Bclothes3.3Jk H($33B)

#x il Steel 3.4Jk M ($34B) = (telecomm)3.0Jk F1($30B)
[REIfEmotors2.9JKF($29B) [EZ i (pharmaceuticals) 2.93k F1($29B)

ERSRAEREFIENTOEDRIE, —A. 412/
YRR, NEERICEK EHX.
BENENREMICRE S,

Expenditures by Inbound visitors generate positive impacts
on balance of payments, while those by domestic tourists
cause only transfer of wealth within Japan.

ARV TEMERBE L oBBRRIC, IR - BX - EWIHEE
/JDATZ 2 RRTILERIY LIF=MDICERT L,

Be reminded of the initial goal of “Grand Hotels” at Nikko, Hakone,
Unzen for Meiji government to earn precious foreign currency.

OSEN

B 8 B & fhauto-parts 3.9Jk FH($39B)

Hospitality Management
LLEGE Univ%rsityt)c’)f Centrgal Florida

Total Import 2018 $827B

%5 A F4EE 82JK7,033/EM

Eihd LoaE

o 10.8%

LNG

(it RS 5.7%

A)

ﬁﬁ.,ﬁ CI:U =1 4[]0%

2

B{EH 3.7%
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.. i e o expected to decrease from 127M to
; - He 10% I 90~100M range, while inbound visitors
' [How to View the Population Map 2010->2050] are aimed to increase from current 30M
- =27 Blue: more than 50% decrease in population to 40M ($48B to $80B) in the next 10
_‘03’ :  Decrease expected but less than 50% years. >Labor shortage = time for
‘ Red: Population Increase expected Japan to think about utilization of (1)

short-term labor (2) immigration of skilled

= YT I S O ————— »# (and unskilled) workers (3) subsequently,
ource: . P/ WWW.MIIL.JOo.Jp/commaon .P CroSs cultural management.

Important: how to vitalize the regional economies in blue area!?
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Year WHEHEA) FRARE Year WHEHEA) ERARE

RANGOINIL, JOTEE 5519 2019 48 10.00%
H2o HBHEE - 2020 5.8 10.00% | 2020 0.7 i
_ A 2021 6.4 10.00% 2021 0.95 35.95%

FV=(1 +1)"n 2022 7 10.00% 2022 1.29 35.95%

E% 10 20 30 2023 7.7 10.00% 2023 1.76 35.95%
o~ o o i 2024 8.5 10.00% 2024 2.39 35.95%
Se 0 6o GE 2025 9.4 10.00% 2025 3.25 35.95%
2026 10.3 10.00% 2026 4.42 35.95%

BRIC 1.76 3.09 5.43 2027  11.3 10.00% 2027  6.01 35.95%
AKE 129 167 2.16 2028  12.4 1000% 2028  8.17 35.95%
G7 1.24 155 1.92 2029 13.7 10.00% 2029  11.10 35.95%
HA 114 129 147 _ 2030 151 10.00% [ 2030  15.10 35.95%
Negative aaieR -7 2031 15.8 5.20% 2031 15.8 5.20%
SLEES ST e 2032 16.7 520% 2032 16.7 5.20%

© 2033 17.5 5.20% 2033 17.5 5.20%

2034 18.5 5.20% 2034 18.5 5.20%

Rapid Recovery | 2035 19.4 5.20% 2035 19.4 5.20%

line backto A | 2036 20.4 5.20% 2036 20.4 5.20%

2037 21.5 5.20% 2037 21.5 5.20%

2038  22.6 5.20% __ 2038  22.6 5.20%
2039  23.8 5.20% ] 2039 23.8 5.20%
¢ 2040 25 5.20% el 2040 25 5.20%
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2018%/2019% it - RSO EREKE
201841 H~125 bk 201941 H~125 Possible Natllonal Strategy for Inbound
311992F A 22 %I & 3188/52F A Tourism Development
K Inbound 2.0. BRI A —T %
15397 Y % 7;1: ‘“//){'\‘(‘/ LY VAN 1 4 =1 M2
&J%‘,gg@ a0\t - BIXHEBEHE - AL4-YI15HA X
- e o % \‘Tm: i 31.8EAA = 48%A (1)

w o b e gl st L G ABEE— AN Y205M X
Rt n"*“! 753,95 A i S ?:*: \\: A08AHA AN = 8035H (2)
Ll 4 !'7:/'7 ?/‘J:f:) 1?7:;.;‘7\ \: sfs o =] s[2

T Chao ®r A - BNHEBE-A%Y25F5M X
| 60BEHAA =  15.03H (3)

- BULHEZE-AHY30HFA X
50BAA = 15.03kHMA (4)

— = | . BICHBE-ALY305M X
[2019 data] Out of 31.8 million inbound visitors, East Asians SOEFA = 24.03kH (5)

account for 70.1%, SE Asian 12.6%, Europe+America+Australia
13.0% with average expenditures of $1,500 per person.

2009 SV E—T—IL Ay TREDER . TRBREDRZWML LIFEBND S DEREEIL24752000
AT, BRMA54%%FEHO., 7 =722%., 72 T79%., ItKX7%EHKEWN=, 5T E—WHITEHE

FfeNARW-HXEHELMERBERIICHI=Y ., HFEBHIX . HEZEIFIALT-U68
BH6000MIZ E>ot=, SAINT-EEFRILFH4.8T, HNEABATLADFEH252 LAY, BRZL

HEICBEILI-Z NS DN, |
RWC 2019: Average duration of stay was 17 days, total expenditures per person amounted to
. Out of 242,000 visitors, Europeans 54%, Oceania 22%, Asia 9%, North America 7%.
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https://news.yahoo.co.jp/byline/fuwaraizo/20201002-00201144/
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Restaurants § 9900000006000 060000
and bars caeoaoeoaesosonmmomonoonoo«uoinooootog
ALSOHOHBDOVOVORIV g

835888246808
GEHOHLDOBVVOLOPVEDPLTRHBD

Arts 2BV T00500500200060
' 9000000000000000000 GHOHOPTLGRBPOLINSVLE

entertainment
0000000000 - ,

and recreation
, eﬁ%ﬁ‘@ta‘&@'..ﬂO0.0'O".0.0

Accommodation QOQ.OOGGIO'00‘006.0.00.00.. 54 Restaurantsand
bars posted strong

Government 000000000000000000000008 job gains, though
©2BPHBD0SO206080000000D 48 April's figure was
Financial 0©00000000000000000 below the sector’s
3-month average

activities
Healthcare

Wholesale 890090909 8
trade

Miningand @® 2
logging

of 204,000.
Source: WSJ5/8/2021
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OSLEM Hospitality Management
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1. 42\ FEIZIZILLLIXFIT (free
independent traveler)

2. ERICIFEARARREEEVSBHOE DR

Hotel Example 2 ETIVIEHRATHRIEIEIZ15~17%H1# 2 X -

Income Statement (I/S), or Profit
and Loss Statement (P/L)

Gross Revenue 0] TV, =FITA VY Y REF D FEIC—
Dept. Expenses 39 uFEEBorNIMER) (T 5. XLt
Dept. Operating Profit 61 XENHEENEFRELLHYES,
Undist.Op. Expenses 23 3. REBTEBARRLGHKEERIHFAFHER. (R
e
3

Income Before Fixed Charges . TOEFL/IELTSR O 7 TEEIRIIZHIH)
4. AT T, REOHELISREFH=DOXK

Mgt Fee : g
Interest FISEFL TR TG —A1 /D Y FEX
Insurance 1 117;0)7% REBHEDAMICHRFIL O RERE
Prop. Tax. ’ b5 KMFEREREOEWNSEAMAEMES. Fair
Depreciation Trade M F18: We are proud to share with our
Income before Income tax 31 guests that our employees are all paid fair wages
Income Tax 7 to sustain quality of life in our community w32
Net Income 24 | B THREICERLILITLEZILSHEELNE

NIXHFEHEE S, WIROBEZEEERLEE WD
A A—DWEICEERN)—F -y T L B
2, AMARTEHLG{EFRADOBEBALTRE. %
WE, TS ABGEHEA > 7 T BELAE,
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All punditry aside, in the end it looks

CoVID -19 FEATURED NOVEMBER EDITORIAL CARTOON GALI

IIke voters deCided that What we pay ExpeI:t Q&As Hidden Common Ground Editorial cartoons on th..
low-wage workers simply isn't enough. Entertainment ~ Life  Money  Tech  Travel [ Opinion ]

A livable wage for a household with Trump supporters who voted for $15

two working adults and two children minimum wage? Yes, i happened in

would be $16.14 per hour for Florida
as a whole and $15.57 in Brevard
County, according to the Living Wage s S U
Calculator by the Massachusetts 6O v = »
Institute of Technology.

Florida's current minimum wage is
$8.56, The Legislature had refused to
raise it.
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DEFTELHEHICELD E. BCKRA
2ANEFH2ADHFOEFEERIE., 2

Florida | Rangel

Isadora Rangel Florida Today
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OO AOBEDEEES856 R Red 1 -  HEADBERK FREBHICHZET /-0/=, BH

LTIRMBRIEThE LT e REFFLESE0FDHEXDGEEIZ DT 5 5L

#E:.:.;L:T:mf Liz. LONLSEDER oy GEARIHB+ .
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' Bl ot Florida resort
. ad=/\— 'U')le’}' w7_|_ 7.|_ 2 P'i‘fiﬁ%ﬁ%ﬂ'& Universal Orlando Resort is raising its starting minimum wage to S15 an hour
B, BERAEENCCORENEEL
=N ﬁﬁ@umh’&fiﬁ¢j—é«%g% Y, Jome re + 2 min read B v .
« IEftH - 7IL/NAL FORAIELIZFEEE,

. HHEDHB WDWIXIERIIZ2021F10A B &
[ZEEAS15I2 9 HRER

IN— k= FILINA FEO-REXEDEE - NENER

HTELENWKEICLBEWEEEROBATEN

HARTIELEL, FRENTFRE) . ThERETAR

SEVSBREFEQOHIBTISWLSIEFEAHETILS,

BREMEZELETEZHL S5DIEIE)
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-MiEREOER LR ||
— IG5 188 D FUR
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nder the gl.Read More

ORLANDO, Fla. -- Universal Orlando Resort announced Thursday that it's
: raising the starting minimum wage at the Florida theme park complex to
$ == S515an hour.

Universal says the higher wages apply to both full and part-time workers

parilir starting June 27. That makes Universal the first resort in central Florida's
thca" . : i A o
326/7'!’"' theme park mecca to raise its base pay to $15 an hour, though unionized
[f 3(&1’33‘3 i
“mnail

workers at its cross-town rival, Walt Disney World, three years ago approved
S a contract raising the hourly minimum to $15 by October 2021. Universal
workers aren't unionized.
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